
 

  
The Affiliate Marketing Playbook 

 
This month we’re going to be diving into a topic that’s very near and dear to both of our 

hearts. We’re going to go deep on affiliate marketing strategies, one of the largest income 
sources in our business. This issue should act as a “playbook” for affiliate marketing. When you 
have a product that you want to promote, pull out this issue and pick a handful of ideas, and go to 
town on promoting. 
 

Now, before you start thinking, “this isn’t for me, I don’t do affiliate marketing,” we urge 
you to keep an open mind. The thing about affiliate marketing is that it can be an additional 
revenue stream that you can add on to any business. Gym owners can promote supplements and 
diet plans as affiliates. Landscapers can promote home and garden items or outdoor design 
guides. Heck, when I worked at the shutter company, we could have promoted cleaning supplies, 
interior design guides, books, and countless other items as affiliates to create additional revenue 
streams. Be open minded and think of complimentary offerings to what you already sell… 
 

...Or, you could just do what we do and pick new niches to promote products in and 
create little side-incomes, unrelated to your current business. There are a ton of possibilities. 
Remember, we’re all about creating assets that we can build once and earn from indefinitely. 
Affiliate marketing gives you the opportunity to be a marketer for  products that you don’t have 
to create or provide customer support for. You get to be solely a marketer! 
 

Be open-minded and don’t get overwhelmed. We’re about to quickly present about thirty 
different ways that we’ve used to promote affiliate products. However, we only ever tackle three 
or four marketing strategies at a time. Pick a few that you feel you can do the best at and knock 
them out. With a handful of affiliate promo “assets” floating around, you should be making a 
year’s worth of your subscription price back in just a few weeks. So let’s dive in… 
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The Affiliate Marketing Playbook 
 

We’re about to dive into about thirty different affiliate marketing strategies. We’ve tested 
and played with all of these and they all can be effective when implemented properly. Once 
you’ve picked a product that you know you want to promote, decide on just three or four ideas 
and implement those. Once we’re finished laying out all of these strategies, we’ll walk you 
through the exact processes and strategies that we typically use…  
 

 
Strategy Name: Pretty Link Your Ugly Links 
 
Explanation: We don’t like to use ugly affiliate links to promote other people’s products or 
services. We like to keep things simple and create unique URLs that people can quickly read and 
remember. For any promotion that we do, we create a Pretty Link URL to hide the long and ugly 
affiliate URLs that are typically given. 
 
Very simply, just install the Pretty Link Wordpress plugin on the site of your choice and then 
create your first link. You can change an affiliate link that looks like this 
“www.coolthing.com/affiliate=1898gcgx8gf” to “www.evergreenprofits.com/cool”.  
 
This is great to use for things like emails, Facebook posts/groups, within images, word-of-mouth, 
presentations, blog posts, podcasts, etc. You can’t go on things like podcasts and expect people 
to remember your “ugly link”... So create Pretty Links. 
 
Tools Needed: Get Pretty Link for free by searching the plugins within your Wordpress website 
or go to www.prettylinkpro.com. You don’t have to upgrade to be able to use the redirection 
feature, but there are some other cool features if you do decide to upgrade to the paid version. 

 
Strategy Name: Blast The List 
 
Explanation: This one is probably the most basic, but surprisingly, still one that many overlook! 
When you follow through our 3-phase affiliate marketing plan (our approach to affiliate 
marketing, outlined later in this issue), you’ll notice that sending emails plays a huge part in our 
strategy.  
 
We normally like to use email as a way to test a new affiliate offer. If the offer converts and 
people like it, we then start to build out a specific campaign around the affiliate offer. That will 
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allow us to start building a list that is specific to that topic/affiliate offer. From there, we will 
create a multi-day email sequence that follows up with people to close the sale.  
 
Tools Needed: An email sender that can store email addresses and be able to broadcast and 
create automated email sequences. We prefer Drip.co and use it for all of our email marketing. 
Active Campaign is also very good and is slightly cheaper than Drip. MailChimp would be your 
go-to if you want to keep it free, but we don’t really recommend it because we don’t have much 
experience with it. 

 
Strategy Name: Advertise Your Bonuses 
 
Explanation: This is one of our favorite strategies for quickly promoting affiliate products. We 
will create 3 bonuses to promote the product (which we’ll explain in the bonuses section of this 
issue). We will then create a simple page on LeadPages that lists the bonuses along with a video 
of us talking about why we like the product and how our bonuses actually make the product so 
much more valuable. Finally, we’ll put a button on the page that links over to our affiliate link to 
grab the product. To really maximize the impact of this promotion, we recommend installing a 
tool called Deadline Funnel on the bonus page to add a countdown and make the bonus feel 
scarce. 
 
Once we’ve got our bonus page created and the countdown clock running, we run Facebook ads 
to the bonus page. For targeting, you can either find relevant cold audiences or import your 
existing mailing list and target your existing followers. An example of a cold audience would be, 
if we were promoting a product related to internet marketing, we may target fans of Digital 
Marketer and Frank Kern… Run these ads until the promotion is over. We tend to promote 
Evergreen products (as opposed to quick launches) so we keep running the ads until they stop 
working. 
 
Tools Needed: A page builder like LeadPages or Clickfunnels. We lean towards LeadPages for 
these because there’s no limit to the quantity of pages we can build with LeadPages and we tend 
to make a lot of bonus pages. We also like Deadline Funnel for creating automated countdown 
timers. This will improve your conversions but you can get by without it if you’re just starting 
out. 

 
Strategy Name: Social Media Sharing (Without Looking Spammy) 
 
Explanation: With this one, you don’t want to simply post a link on your Facebook or Twitter 
page and tell people to “buy, buy, buy!” You want to build a case for why people should be 
interested. Here are some ways we like to share affiliate links on social media: 
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● Create an infographic or interesting chart that people will likely share 
● Post a mini case study of you using the product and why they should get it 
● Share a piece of content that highlights the post 
● Share a testimonial about yours or someone else’s results with the product 
● Post the link within a Facebook group that you own or have permission to post to 

 
Tools Needed: Just the social media network of your choosing and any tool that you might need 
depending on how you post your link. For graphics, we like to use either Canva or Snappa. Make 
sure to use Pretty Link to hide your ugly affiliate link so you can keep it under your own brand.  

 
Strategy Name: The Walkthrough Webinar 
 
Explanation: This strategy works great when you’re promoting online tools and software. You 
can even use it for online courses. 
 
You’re going to create a webinar where you walk people through the tool or software that you’re 
promoting. Give them an inside look and show off all of your favorite features. Take some time 
to explain some uses for the product as well so that the viewers can imagine themselves using it 
and getting the benefits. At the end of the webinar, tell people where they can go get the product 
(your affiliate link) and optionally offer some additional bonuses to grab it through your link. 
 
As we do with almost all webinars, we like to automate these. Record the webinar once and then 
plug it into a tool like EasyWebinar or Clickfunnels and create an automated webinar from it. 
Drive traffic into the webinar using your mailing list and Facebook ads, and by sharing it on 
social media. 
 
Tools Needed: The bare minimum you’d need would be a screen recorder (Loom is a free 
option) and YouTube. You could just post the walkthrough on YouTube and link to that if you 
wanted. However, we like to make our automated webinars look more like live webinars. We use 
Screenflow (on Mac) to record our screens. Camtasia is a great alternative on PC. We upload the 
videos to Vimeo (because there’s no branding) and we embed the video into a Clickfunnels 
automated webinar. However, we’re starting to experiment with a tool called EasyWebinar 
because the webinars look great and it will provide a significant cost savings over time. 

 
Strategy Name: The Perfect Webinar 
 
Explanation: This is the second of four webinar strategies that we’ll be mentioning. However, 
this strategy works for ANY product. It doesn’t have to be an online tool or course. 

- 4 - 
 

www.egpletter.com  Copyright 2020, Evergreen Profits, LLC, All Rights Reserved 



 
 --  The Evergreen Profits Letter   -- 

 

 
The creators of Clickfunnels have a tool called Funnel Scripts. We’ve mentioned it a few times 
in previous issues. It basically gives you a questionnaire to fill out about the product that you are 
promoting. Once you’ve finished answering all of the questions, it actually creates the sales copy 
for you. One of the options inside of Funnel Scripts is “The Perfect Webinar.” These scripts 
work just as well for affiliate products as they do for your own products. Fill out the 
questionnaire and the Perfect Webinar script will not only give you a script, it will actually create 
the slides for you as well. Simply record your perfect webinar and load it into your webinar tool. 
 
Like before, we prefer to automate these. After you record your Perfect Webinar, upload the 
video to a video hosting site, and plug it into a webinar tool. Run ads on Facebook and mail your 
list. 
 
Tools Needed: Funnel Scripts (evergreenprofits.com/scripts) - Let this create the copy and the 
slides for you. Vimeo or YouTube to host the video. EasyWebinar or Clickfunnels to create the 
automated webinar funnel. 

 
Strategy Name: The Co-Created Webinar 
 
Explanation: This is probably the most common way that you see affiliate webinars promoted. 
You jump on a live webinar with the creator of the product that you’re promoting. Typically, you 
are the host and the product creator is the presenter. You start the webinar off, announce the host 
and build up their credibility a little bit, and then you hand it over to them to present their 
training and give their pitch. At the end, you’d typically jump back in to help with Q&A and, if 
you have some, offer up bonuses to sweeten the pot and close more sales. 
 
This is a tried and true strategy that works well and no one knows their product as well as the 
creator themselves. If you can drive a lot of traffic, product creators are typically more than 
happy to do a webinar with you (if they have one). 
 
Be sure to record the webinar when you do it live. If it converts well, there’s no reason not to 
take the recording and turn it into an automated webinar and start driving some ad traffic to it. 
 
Tools Needed: A webinar platform like EasyWebinar, GoToWebinar, or WebinarJam to record 
the live webinar. Often, the product creator has this already and will take care of the tech side of 
things to get the live version going. If you want to automate it, you can use EasyWebinar or 
Clickfunnels combined with a video host. 
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Strategy Name: The Mock Co-Created Webinar 
 
Explanation: This is a fun and simple spin on the co-created webinar. Most product creators that 
promote using webinars are more than happy to let you promote their existing webinar. It saves 
both you and them time because you don’t actually have to set aside time to do it live. 
 
Reach out to the product creator and ask if you can have a recording of their existing webinar. 
Then ask him or her  to record a 20 second audio clip saying something like “Thanks so much 
Matt for the kind words. I’m so excited to teach you and your audience this stuff! Let’s dive right 
in.” Also, if you’re going to create some bonuses, get him to record another clip, saying “Wow! 
Those are some great bonuses. Thanks so much for offering those up!” 
 
Now you’re going to take their existing webinar recording, put it into Screenflow, or some other 
video editor, and create your own intro. Talk about the product creator, talk about what he’s 
going to be talking about on the call, and then say something like “...And now I’m going to pass 
it over to [Product Creator’s Name].” Add his thank you and transition into the video after your 
intro. You now have a webinar that’s already been created but you made it feel like you were 
presenting the special guest. It takes some editing skills but they are very basic and can easily be 
outsourced for $20 or $30. 
 
Tools Needed: A video editing tool like Screenflow, a video host like Vimeo or YouTube, and 
an automated webinar platform like EasyWebinar or Clickfunnels. 

 
Strategy Name: Facebook Community Evangelists 
 
Explanation: We all know that most people have a Facebook account and login way too many 
times to keep track of per day. After we have proven that an affiliate offer converts for us and 
we’d like to scale, one of the first things we do is create a Facebook group. This group will be 
targeted to just the people who either own the product or are interested in it. 
 
We see these Facebook groups as another version of an email list. It’s something we can grow 
and we can engage with people in the group whenever we want. When you “own” and control 
the group, you have the ability to get as creative as you want with your marketing.  
 
Here are some things we like to do in the group (these usually make it obvious that they should 
purchase the product by using our link, if they haven’t already): 
 

● Post testimonials from happy users 
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● Create polls asking questions to stir up engagement 
● Post images that promote the product 
● Prompt people to ask us questions through our chatbot (so our support person can answer 

questions and ultimately close sales) 
● Create live video/webinar events where we can answer Q&A’s 
● Share our affiliate links and other content related to the product 

 
Be sure to post your affiliate link to the product in the description of the group somewhere as 
well as in a post that’s pinned to the top of the group. Encourage both customers and people with 
questions about the product to join. Over time, the group will become self-maintaining as 
existing customers in the group will answer questions for the people looking to buy. 
 
Tools Needed: A Facebook account (which you probably have) and a Facebook group around 
the affiliate product. For example, when we promote ThriveCart, we have a Facebook group 
that’s called ThriveCart Power Users. We use ManyChat for our chatbot. See an example of a 
group like this at https://www.facebook.com/groups/thrivecart/. 

 
Strategy Name: Facebook Messenger Blast 
 
Explanation: Just like an email list, you can send broadcasts to your chatbot list. If you don’t 
know what chatbots are, then have a listen to this quick podcast that we recorded to describe 
them a bit: http://evergreenprofits.com/build-large-engaged-list or check out The Evergreen 
Chatbot Machine inside of Teachable. 
 
When you start growing your chatbot list, you will have the ability to send broadcasts to any 
segment you wish. From within ManyChat (or any other chatbot platform you use), you can 
select the segment and then broadcast. The important thing to keep in mind is that you shouldn’t 
treat chatbot messages (Facebook messages) like email. Keep your messages short (like you’re 
talking to a friend) and don’t send too often. Facebook does have some restrictions about how 
you promote links, so make sure you read their terms first. If you do this correctly, you can see 
click-thru rates in the 50%+ range (WAY higher than email)! 
 
When you have a product that you want to promote, simply broadcast it to the list. We usually 
like to ask a question, followed by a reply with a link. Facebook doesn’t like when you promote 
directly. Our first message may say something like “We just found an amazing tool that’s 
10x’ing our conversions. Are you interested in learning more?”, then if they click the “Yes” 
button, we’ll have an automatic follow-up with some more details and a link to the affiliate 
product. 
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Tools Needed: We like to use ManyChat for our chatbot. There is a free version or a paid 
upgrade. We recommend taking the paid upgrade because it’s cheap ($10/month at the time of 
this writing) and allows you to do much more. 

 
Strategy Name: PushCrew Notifications 
 
Explanation: We use a tool called PushCrew on our blog. When someone lands on our blog for 
the first time, a little notification pops up and asks if it’s ok if we send updates. If they select 
“yes”, they are added to our browser notification list. Once someone has approved notifications 
from you, you can login to PushCrew and send out notifications to them.. The notification shows 
up as a little pop up in the upper-right of your screen when you open your internet browser. 
These are great for alerting people of new blog posts or content on your site. However, you can 
use them with any link you want. So, when we’re promoting affiliate offers, we’ll often send out 
a PushCrew notification as well to send a few extra clicks to the offer. Once you’ve got a large 
notification list, this strategy can generate quite a significant amount of traffic. 
 

 
 
Tools Needed: PushCrew (the free version works fine to start) and a blog to collect notification 
subscribers. 

 
Strategy Name: Affiliate Blogging 
 
Explanation: We’re going to dive a bit deeper into this strategy later in this letter (in our 
3-phase affiliate approach) but here’s the quick rundown. When we decide to go “all in” on a 
product and really push the heck out of it on an evergreen basis, we like to purchase a relevant 
domain name and create an entire blog around just that one product. On this blog, we’ll create 
KST posts, side-by-side posts, product tutorials, answer product FAQs, embed videos about the 
product, and create curated list articles. We’ll also use this blog to collect emails from people 
that are specifically interested in the product so we can continue our promotions through email. 
Another benefit of having a blog completely related to the product that you’re promoting is that 
you can build a retargeting list of people who are interested and then put ads in front of them on 
Facebook and the Google Display Network. Once you’ve got a handful of articles on the site, 
you can share them on social media, email them to your list, and promote them on places like 
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PushCrew and your chatbot, or anywhere else you like to link to articles. Eventually, you’ll 
probably see your content rank in the search engines and generate some free traffic (and sales) 
organically. It’s a long term strategy but it’s one that will pay off extremely well in the long 
term. 
 
Tools Needed: A domain name related to the product (think GetThrivecart.com). We buy our 
domains through NameCheap.com. You’ll also need hosting for your blog, WordPress, and a 
good WordPress theme. We use the Voice Theme, which can be found on ThemeForest. 

 
Strategy Name: Podcast Affiliate Promo 
 
Explanation: If you have a podcast, you’ll DEFINITELY want to do this. With any affiliate 
promotion you do, book a recording date with the product owner. Interview them on the podcast 
but make sure it’s not a sales pitch. During these interviews, we like to figure out the “hacks” or 
“insider tricks” to using their product or topic. We like to keep these a little broad so it’s not 
salesy and we like to give listeners options of how to do things even without needing the product. 
 
Once you give a ton of value on the podcast, tell people that you have a special deal for them 
(and maybe a bonus package) and where they can go get it. Make sure to include a description, 
bonus package, and link to purchase in the shownotes. This is a great evergreen way to get 
consistent sales without extra costs since it’s being heard by your existing audience. 
 
Tools Needed: Something to record audio. We have expensive microphones but we know a lot 
of people that simply record with their smartphone and it works just fine to get started. You’ll 
also need Skype or Zoom to call your guest and interview them. And you’ll need a podcast 
online host to store your audio files. We use Libsyn. You can get by on just those. 

 
Strategy Name: Video Flooding 
 
Explanation: We LOVE to make videos to supplement any product that we’re promoting. 
Typically, product owners do a decent job at providing video content, but it’s not typically to the 
same extent that we do. Here are the types of videos we like to create around affiliate products: 
 

● Tutorial / how-to videos 
● New feature release videos 
● Secret hack or quick tip videos 
● Q&A / FAQ videos 
● Product feature explanation videos 
● What’s coming next videos 

- 9 - 
 

www.egpletter.com  Copyright 2020, Evergreen Profits, LLC, All Rights Reserved 



 
 --  The Evergreen Profits Letter   -- 

 

● Explanations of our bonuses  (People often search for “Product Name Bonuses”) 
● Product review (People often search for “Product Name Review”) 

 
Each one of these videos are usually created with slides in Keynote and then voiced over by us 
using Screenflow or they are done with just a simple screen capture to give that “over the 
shoulder” feel. We use slide templates that are branded with the product and our affiliate link. 
We usually place our URL purchase link in the lower right corner of the entire video. 
 
After we record each video, we upload them to YouTube, Vimeo, and Facebook (typically in our 
Facebook groups), and we’ll embed them into a post on our blog. We’ll then strip the audio and 
upload it to SoundCloud. We’ll also transcribe the video so it can be turned into a blog post and 
published on various websites. See July’s EGP Letter for our full content repurposing plan. 
 
Tools Needed: The amount of tools will depend on the amount of content repurposing you do. 
To create videos, you’ll need a slide design tool (either Keynote or PowerPoint) and to record 
and edit the videos, you’ll need either Screenflow or Camtasia.  

 
Strategy Name: Livestream Promotion 
 
Explanation: We’re big fans of live videos on Facebook. As of now, Facebook is still giving a 
lot of organic views to people who post live videos. Take advantage while you can! We like to 
post our live videos to the most targeted groups that we can. When we promote affiliate products, 
we’ll typically stream the videos to our Evergreen Profits Community private group and the 
Facebook group that we created specifically for that product. 
 
In the live videos, we usually try to be pretty interactive. Talk about cool ways to use the 
product, show off cool features, give some insights that you’ve discovered, allow interaction and 
Q&A from the audience, and give frequent calls to action, and you’ll see that livestreaming can 
be a pretty powerful way to generate some extra commissions. 
 
Bonus: Download the Facebook live video after it’s been posted. Upload that video to YouTube 
and Vimeo and embed the YouTube version on your blog. (We get as much mileage as we can 
out of every piece of content that we create) 
 
Tools Needed: Not much needed here, other than a Facebook account, camera and a 
microphone. Facebook will do the recording for you, so you don’t have to worry about it. 

 
Strategy Name: The YTC Upsell 
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Explanation: Back in Issue #3 of the EGP Letter, we taught a strategy called the YTC Method. 
It stands for the “YouTube Curation Method”. The short version is that you’re going to find an 
existing YouTube video that caters to your niche. You are then going to create an opt-in form 
and drive traffic to it. When people opt-in, you simply redirect them to a page with the YouTube 
video embedded on it. You are asking people to opt-in for a piece of content that you curated for 
them. We originally talked about this as a list building strategy and as a way to test the viability 
of a niche… 
 
With the YTC Upsell, we’re actually going to monetize this strategy by creating our own upsell 
video for after someone opts-in. We’ll build a list AND hopefully recoup any associated ad 
spend pretty quickly. 
 
For example, let’s say you’re in the “learn guitar” niche. You could go on YouTube and find a 
video about the 10 easiest songs to learn on guitar. You would then create an opt-in page with 
something like LeadPages or Clickfunnels with a headline that says something like “Free Video: 
Learn How To Play These 10 Songs On Guitar By The End Of The day - Even If You’ve Never 
Played Before,” add a screenshot from the video itself and have an opt-in form on the page. 
Now, when someone opts-in, instead of having the YouTube video embedded on the next page, 
you’d have a video that you created with a quick sales message that pitches an affiliate product 
on how to play guitar. Add a button below the video that links to the affiliate offer and have the 
very first email that goes out, after someone opts-in, deliver the link to the YouTube video. 
 
Drive some Facebook ad traffic to the opt-in page and you are on your way to building a list and 
raking in commissions. It’s a very low-barrier way to test an affiliate promotion… Add bonuses 
into the mix for a boost in conversions. 
 
Tools Needed: A page builder like LeadPages or Clickfunnels… You can probably even get by 
with just a WordPress page with a headline, image, and embedded opt-in form. You’ll also need 
a way to create the upsell video. We like Screenflow on Mac or Camtasia on the PC or Loom, 
which is a free one that we’ve tested a little bit. 

 
Strategy Name: KST Blog Post + Repurpose 
 
Explanation: Back in Issue #1, we described the KST blog post. KST stands for “Key Step 
Tutorial.” It’s essentially a strategy where you create a tutorial blog post that teaches something 
in step-by-step fashion. However, one of the steps in the tutorial is the “Key Step” and it requires 
that you own the product being promoted in order to act on that step. When done right, people 
never feel like they are being sold to and will actually feel like they came to the decision to buy it 
on their own, without outside help. It will also establish you as a credible expert on the topic. 
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Here are some example “Key Steps” that we described in issue #1: 
 

● Selling Shovels - A tutorial that shows how to grow the perfect tomatoes. 
○ Key Step: Use this specific shovel to ensure the correct depth and size of your 

hole. 
● Autoresponder affiliate - Create a tutorial on how to build a massive email list. 

○ Key Step: In order to begin growing your list, you need what’s called an 
autoresponder. Use this link to sign up for your free trial. 

● Course - Learn Excel - Create a tutorial that teaches how to create a loan amortization 
sheet. 

○ Key Step: Download this ready-made spreadsheet that’s available for you in the 
members area. 

 
Now, to take this strategy to the next level, repurpose the hell out of it. You’ll post it on your 
blog initially and then you’ll find all of the ways that you can spread it everywhere. Some 
suggestions would be to post it to Medium.com, LinkedIn Pulse, WordPress.com, Tumblr.com, 
create a Facebook post with the whole tutorial (long form content on Facebook seems to get 
reach these days), and any other free platforms that allow you to post articles. Then convert the 
article to a PDF file, using Designrr, and upload that PDF to Slideshare, Issu, and SpeakerDeck. 
Surprisingly our PDFs often outrank our original blog posts in Google. The idea is to get this 
article everywhere you can. Get as many eyeballs on it as possible. The further it spreads, the 
more commissions you’ll earn. 
 
Tools Needed: A blog to post the tutorial on, a handful of free content platform accounts (like 
Medium), and Designrr to repurpose the posts into PDFs. (We have a special deal with Designrr 
to get it at a one-time price instead of monthly - EvergreenProfits.com/Designrr) 
 
Bonus Side Strategy: If you run a subscription newsletter, mention links to products that you 
promote as an affiliate inside the letter. ;) - Also another good reason to use Pretty Links instead 
of Ugly Links. 

 
Strategy Name: Side-By-Side Product Comparison 
 
Explanation: This is another strategy we discussed at great lengths back in Issue #1 (December 
2016). It’s pretty straight forward. On your blog, create articles that compare the product that 
you’re promoting with a competitor's product. Only compare it to one competitor per blog post. 
You want the post to come off as unbiased but you also want people to reach the conclusion that 
the product you’re promoting is the best option. Build trust by pointing out flaws in both 
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products as well as benefits of both products. Just make sure the benefits of your product far 
outweigh the benefits of the other product. Also, make the negatives about your product very 
minor… Point out things like “I wish this button was here instead of there” or “It took a little bit 
longer than I expected to set it up.” These are negatives that shouldn’t sway anyone away from 
buying it. 
 
Once the post is created, use the same repurposing plan from the KST strategy above and get that 
sucker everywhere. 
 
These types of posts are great to drive Google search traffic to. When someone searches for a 
competing product, run an ad for your side-by-side post to swipe up some easy sales from the 
competitor. 
 
Tools Needed: A blog to post the comparison on, a handful of free content platform accounts 
(like Medium), and Designrr to repurpose the posts into PDFs. (EvergreenProfits.com/Designrr) 

 
Strategy Name: Email Drop 
 
Explanation: We’re starting to move into a bit more advanced (outside the box) strategies now 
and this one is something you’re only going to want to test after you’ve determined that the 
product you’re promoting has a good conversion rate on their sales process. 
 
With an email drop, you’re going to essentially buy access to someone else’s mailing list. There 
are sites out there where you can pay per 1,000 subscribers you’re mailing to. Prices vary greatly 
depending on niche, list size, list quality, and more so you’ll really need to do some research 
yourself for your particular case. Expect to spend anywhere from $6 to $20 per 1,000 subscribers 
you’re mailing. To mail a list of 10,000, expect to pay anywhere from $60 to $200.  
 
You can purchase access to someone’s list, write up an email about the product that you’re 
promoting, and have them blast it out. Ideally you’ll make more back in commissions than what 
you spent on the mailing. If you have a tool like Funnel Scripts, you can probably find some 
pretty decent pre-written email templates to use. 
 
To find these lists, you can use a list broker like SRDS.com or NextMark.com and they’ll help 
you find some relevant lists to mail to… Or, you can do some Google searching for websites 
similar to your niche and try to contact the site owner directly. Many sites will have an 
“advertiser” section and you can often find email promotions as one of the advertising options. It 
takes some digging but you’ll often be able to do the mail drop for a lot cheaper by going direct 
than by working with one of the list brokers. 
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Tools Needed: Funnel Scripts if you want the copy done for you.  

 
Strategy Name: Sniply Traffic Stealing 
 
Explanation: This is a fun one actually because you basically get to share other people’s content 
that they took the time to create and put a bit of money in your pocket in the process. 
 
First off, Sniply is a site that lets you overlay a little call to action on other people’s sites. You’d 
find a piece of content that you like and you want to share, you put the link to that content into 
Sniply, you then type up a little call to action to tell people to go back to your offer, and you plug 
in a link to your affiliate offer. Sniply then gives you a new link to share. When someone uses 
this new link, they’ll see the content that you meant to share as well as a call to action link 
overlaid in the bottom right corner. 
 
One use case example would be a promotion we did for Thrivecart. We found an article about 
various ways to optimize the conversions of your checkout page. It had a lot of detail and many 
of the recommendations were features that Thrivecart had built-in. So we plugged the link to this 
article into Sniply, created an overlay that said something like “Grab the one checkout tool that 
can do all of this for you,” and we linked it back to our affiliate link. We then took this new 
Sniply link, that pointed to the conversion optimization article, and shared in on Facebook, 
Twitter, our various groups, and in one of our old Weekly Profit email newsletters. People read 
the article and had a quick link to a resource to implement what they just learned. 
 

 
 
Tools Needed: Sniply.com 

 
Strategy Name: Add It To Your Funnel 
 
Explanation: Earlier, I mentioned the YTC Upsell. This is the exact same strategy except, 
instead of adding an upsell video after someone opts-in to your list, add the upsell after someone 
purchases one of your products. 
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The best time to get someone to buy from you is immediately after they just bought something 
from you. They’re in a buying mood, they trust you, they’re excited about the topic, and they’re 
probably ready and willing to get even more cool stuff if it’s relevant to what they just bought. 
Create an upsell video that pitches your affiliate offer and pop that video onto the page they see 
immediately after they complete a purchase. Yes, they’ll have to checkout again on someone 
else’s cart but, if it’s highly relevant to what they just purchased and your video can tie the two 
products together well, you’ll get some takers. It’s a great way to boost your earnings per sale. 
 
Tools Needed: A way to create and edit the upsell video. Screenflow, Camtasia, or Loom. If 
you’re already selling a product, you’ll probably already have a page builder or checkout flow 
that you can embed this upsell video into. 

 
Strategy Name: Old School Banner Ads 
 
Explanation: This is one of the oldest tricks in the book, but it’ll usually get overlooked because 
of the hottest and latest tactics being used. Once we establish that an affiliate promotion is going 
well, we will either use our company’s blog or build out a custom branded website dedicated to 
the affiliate product. On that blog, we’ll create banners that link to the sales page of the offer. 
 
We try to set up some sort of custom and exclusive page with details about our bonuses and 
additional product info. This page is usually the one we’ll use to try and break through the clutter 
(rather than just sending people to the normal sales page that everyone else is doing).  
 
Surprisingly, with banners, we’ve found that plain ole’ ugly banners seem to work best. White 
background, black border, black text, and maybe the logo of the product we’re promoting. It’s 
annoying because we think they’re ugly…  But they work. 
 
Tools Needed: We make all of our banner graphics in Canva or Snappa. These make it super 
simple to use their templates and just modify. We try to match the branding to the affiliate offer 
as much as possible so it’s congruent. The more you can do to leverage their branding, the better 
(especially if the product is well-known). 

 
Strategy Name: Exit Pop Them To The Offer 
 
Explanation: If you’re using Thrive Leads on your blog or if you’re using something like 
Clickfunnels for your offer pages, you can make an exit-intent lightbox. This is a box that opens 
when the browser thinks someone is about to browse away from the site. It’s basically a last 
ditch effort to grab attention and get people to take an action before leaving the site. 
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Most people use the exit-pops as a way to try to collect an email. They’ll say something like 
“before you go, let us send you this free report” and they’ll have an opt-in form. However, you 
don’t have to go for the email. Instead, you can make them a different offer than the one 
currently on the page. Test creating an exit pop on your blog that says something to the effect of 
“Wait! Before you go, I wanted to tell you about this cool tool that’s been getting us X result.” 
Then have a button below it that says “Click Here To Learn More” and link them over to your 
affiliate link. Capture some extra sales from people that were about to leave anyway. (Emails 
opted-in from exit pops are often are lowest quality subscribers anyway - They often use junk 
emails just to make the box go away) 
 
Tools Needed: Thrive Leads on your blog. Clickfunnels has an exit-pop built-in. 

 
Strategy Name: Blog Post Slide-ins 
 
Explanation: Like the exit-pop example above, slide-ins on your blog aren’t only used for 
collecting email addresses. First off, a slide is a little box that typically slides in over your blog 
posts when people scroll down a certain percentage. Most people use them for calls to action to 
collect emails but you can use them to push people to offers as well. 
 
For example, when we have guests on our podcasts that have products that we promote as an 
affiliate, we’ll replace the slide-in on the shownotes pages with a slide-in that links directly to the 
offer the guest mentioned on the show. It slides up and has call to action text that says something 
like “Special Offer on X Product From [Guests Name]” with a button that links to our affiliate 
link. 
 
Tools Needed: Thrive Leads and a WordPress blog 

 
Strategy Name: Coffee Shop Income 
 
Explanation: This is super fun but it probably won’t work for every product or every niche. 
However, it’ll probably work well in one of “the big 3” niches: health, wealth, and relationships. 
 
Create flyers with a big headline that stands out on a bright colored paper. Do a quick write-up 
on the benefits of what you’re promoting and put a call to action on the paper that tells people to 
learn more at your (pretty) link. Create little tear-off tabs at the bottom of the flyer with your call 
to action and your Pretty Link on them and then post these on the bulletin boards of coffee shops, 
college campuses, and co-working spaces. 
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For example, if you’re promoting a course about dating, you can create a flyer with a simple 
headline like “How To Find Love In A Coffee Shop” (not great copy) and then write some bullet 
copy below the headline that describes the product and lists the products benefits.. Stick it up in 
places with bulletin boards and check back every once in awhile to see if people are taking the 
tabs. You might as well make some money while you’re at your local coffee shop! 
 
Tools Needed: Here’s a tear-off template that you can use for free: 
https://www.jukeboxprint.com/editor/tear_off_flyer_creator.php 

 
Strategy Name: Buy Banners on Other People’s Sites 
 
Explanation: Similar to adding banners onto your own site, you can find other relevant sites and 
buy banner space from them. This strategy has actually been hit or miss for us because we 
believe a lot of sites overstate the amount of legit traffic they get and they game the system to 
boost their traffic numbers. Typically sites get paid per impression on the banner ads so, even if 
their site is getting junk traffic from bots or something, they’re still earning their per-impression 
income. 
 
Regardless, take a look at BuySellAds.com. There’s a large inventory of sites there that offer 
banner ad space for sale. See if there are any sites in your niche that you recognize or that are 
considered credible resources and advertise on those. We like to find ad space on relevant forums 
when we buy banner ads. With forums, we can at least pop into the forum ourself to see if there’s 
a lot of activity and good interaction. If a lot of people are interacting in the forums, it’s a good 
sign that the traffic is legit. Another benefit of forums is that people typically return over and 
over again, which gives you more opportunities to get the click. 
 
Tools Needed: BuySellAds.com - We like to create our banners in Snappa.com (Canva.com is 
another alternative). 

 
Strategy Name: Email Signature Shoutout 
 
Explanation: This is actually a simple strategy that I (Joe) have used to grow multiple 
businesses, my previous animation agency, and also Evergreen Profits when it was just starting 
out as an agency. The idea here is that we are all sending emails every day to people that know, 
like, and trust us. Typically these people will look at our email signatures because it’s attached to 
every dang email. The easiest people to sell to are these types of people, so you’re placing your 
link in prime real estate! 
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Make sure that you don’t look too salesy with your email signature and link. Make it look natural 
and never pushy. You could even create a blog post about tools that you promote and link people 
to that blog post, saying something like, “Check out my favorite marketing tools! LINK”. 
 
Tools Needed: Just an email service like Gmail :-) Wisestamp is a cool tool to make customized 
signatures for Gmail as well. 

 
Strategy Name: Done For You Bonus 
 
Explanation: This is something that we’re going to be offering in the future when promoting 
software tools. When promoting tools, you can offer to actually handle the initial setup for 
someone if they buy through your link. With tools, people are often worried about the techy side 
of things. They’re worried they’ll never get around to setting it up or that the technical aspects 
will be over their heads. With this type of bonus, you’re going to remove that objection by 
offering to just do it for them if they buy through your link. 
 
You have no idea how often people email us and ask questions about the tools we promote. They 
want to know how hard it’s going to be to set up, what sort of existing technical knowledge they 
need, what sort of additional tools they’ll need on top of this one, etc… Once we get this bonus 
dialed in, we’ll be able to reply to those emails with a simple “grab it today through our link and 
we’ll just build it for you.” 
 
We’ll probably have to do the first handful of setups ourself to prove the concept and to test how 
well the offer sells but, once we’ve got it rolling, we’ll simply systematize the process by 
creating a survey the customer fills out after purchasing. The survey will get answers to all the 
questions we’d need to get going and we’ll have the responses emailed to a VA who can handle 
the setups from there. It’ll be a bonus that probably dramatically boosts sales on the software 
tools that we promote with just a little bit of upfront work from us. 
 
Tools Needed: A survey tool (PollDaddy is a great free one). A VA to manage the done-for-you 
setup… I imagine we’ll find someone good on Upwork.com or ask for recommendations on 
Facebook. Either way, we’ll create detailed training for them so basically anyone could do it. 

 
Strategy Name: Add The Product To A Recommended Resources Page On Our Blog 
 
Explanation: This was a strategy that was hinted at in a previous affiliate tactic. We really like 
to use this approach because it allows us to be flexible and to get really creative with how we 
share the blog post. We like to frame these as a resource page, something that people can refer to 
often and bookmark. 
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Simply create a blog post on your company’s website and list out the various tools, softwares, 
and training products that you would like to recommend. Organize all of these in a way that 
makes sense with your brand and purpose. Provide a description for each item, why people 
should get it, and then a call to action to purchase it with your link. 
 
Bonus: Create a flowchart and resource page that connects with each other. We did this in a 
previous EGP Letter issue in June. We called it our “Marketing Stack”. It listed out all of our 
tools and provided links to get each one. 
 
Tools Needed: You’ll need to have your website set up (we like to use Wordpress and the Voice 
theme) and you’ll just create a blog post or page within there. Make sure to use Pretty Link to 
create those nice looking links! 

 
Strategy Name: Create A PDF eBook About The Product With Your Affiliate Link / Repurpose 
Everywhere 
 
Explanation: As you know, we love to make content and are always looking for ways to provide 
more value than anyone else out there. The way you become unique and stick out from the tire 
kicking affiliate marketers is to provide more value and do better marketing. 
 
Creating an eBook is a perfect way to build a mailing list focused on your topic / affiliate 
product. This will be something that you can share on social media, with your current email list, 
promote with Facebook ads, and so much more.  
 
Here are some types of eBooks that we create for affiliate offers: 

● Cheat sheet / one-pager 
● Checklist 
● User manual / guide 
● Quickstart instructions 
● Case studies and best practices 
● How-to’s 

 
Tools Needed: There are a million ways to create these eBooks, but the easiest ways are just to 
use a writing software like Google Docs, Microsoft Word, or Pages on Mac. We recommend 
“sexing up” the eBook so it looks professional. You can go on Fiverr for cheap to get a cover 
made. You can also consider having a designer on Fiverr create some slick looking formatting 
for the interior of the book, too. Just always make sure to have your affiliate link included in 
there. 

- 19 - 
 

www.egpletter.com  Copyright 2020, Evergreen Profits, LLC, All Rights Reserved 



 
 --  The Evergreen Profits Letter   -- 

 

 

Elements Of The Perfect Bonus Package 
 

When it comes to promoting a product as an affiliate, we always find that our promotions 
convert about double when we offer up some sort of bonus to purchase through our link. That’s 
because we put a ton of focus on creating bonuses that compliment the product so well that 
people feel they won’t be able to get the full potential of the product without our bonuses. 
Ideally, we want people to buy through our affiliate link because they want our bonuses just as 
bad as they want the original product itself (if not more). 
 

We have a very simple strategy for creating these bonuses. We always create a minimum 
of three bonuses. We’ll often create more if we have good ideas or bonuses that we’ve used in 
the past that are relevant to the product but we always create three at the very minimum. 
 

1. The “Shoring Up” Bonus - This is going to be education, a tool, scripts, or something 
similar that improves upon perceived weaknesses in the product. For example, if you’re 
promoting a health supplement, you might provide education on your workout routine to 
ensure they’re getting the max benefit from the supplement. If you’re promoting a tool 
like Clickfunnels, you can offer up a training on how to drive traffic into a funnel.  
 
The main purpose of this bonus is to overcome something that most would see as a big 
objection around the product. What would stop people from using the product or what 
roadblock might they run into as soon as they start using the product. Think of a bonus or 
piece of education that solves this. 
 

2. The “Exclusive Touch” Bonus - For this bonus, we like to create something with the 
original product creator, if possible. Ideally, we’ll get them on a call for an interview that 
we’d give exclusively to people who get the product from us. We’ll ask about the making 
of the product, tips on using the product (directly from the source), plans for the future of 
the product, use cases for the product, and anything else that comes up during the 
conversation.  
 
This bonus actually serves multiple purposes. First, it lends to the credibility of your 
promotion. People see that you are directly in contact with the product creator and it 
gives them confidence that you’re not a scammer and that, if they ever needed support on 
the product, you’re someone who has direct access to them. It makes people feel more 
comfortable purchasing through your link. The other purpose of this bonus is to provide 
“insider information” that people won’t be able to find anywhere else. If people feel like 
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they’re going to get specific tips, tactics, and use cases, directly from the product creator, 
they’re likely to use your link to get these exclusive insights. 
 

3. The “Tie-in” Bonus - This is where you tie the product back to what you normally do 
and what you’re known for. Case studies work the best here. When we promote any sort 
of software tool, we always provide a case study of how we use that specific tool in our 
own business. We’re going to show you how we set it up, why we use it, and the results 
that we’ve gotten from it.  
 
This bonus also serves multiple purposes. First, it shows the customer that you actually 
use the product yourself. You’re not someone just out there promoting affiliate offers 
blindly. You actually have firsthand experience with the product and the recommendation 
is genuine from someone who enjoys using the product to someone who needs a product 
like this. This bonus also shows the customer very specific use cases and results from 
those use cases. They can see the potential of using the product and know that it works in 
the use case being shown. 
 

4. Additional Bonuses - We’ll often add a few more bonuses when promoting a product. 
However, they are usually “repurposed” bonuses. We’ll find relevant bonuses that we’ve 
offered while promoting other products, we’ll pull chunks of content from our own 
courses when relevant, and we’ll often provide scripts or templates from our own 
business and share those if we think it will speed up someone’s decision to purchase and 
their ability to use the product after the purchase. 

 
When you’re creating your bonuses, think of how they’ll do two things. First, think of 

bonuses that will help overcome objections. If they buy this product, what will hold them up 
from using it as quickly as possible? What will hold them up from getting their desired result? 
Create things that overcome and solve those objections. Second, create bonuses that will provide 
additional confidence with the customer. Prove that you use it. Prove that the creator isn’t some 
scammer trying to get everyone’s money. Prove that results can be had from it. Put the customer 
at ease with both the product and purchasing the product from you. 
 

Here’s an example bonus package for people who buy Thrivecart through our link: 
 

● How To Rapidly Create A Product - This is the “shoring up” bonus. We show 
people how to create a brand new product that they can sell within a matter of a 
few hours. This “shores up” Thrivecart because now, if you don’t have a product 
to sell yet, you can still buy Thrivecart and we’ll walk you through getting the 
first product online quickly. Plus, if you’ve already got a product, you’ll learn 
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how to create another product quickly to use as an upsell, downsell, or bump 
offer. 

● Behind The Scenes Of Thrivecart - We actually did two separate interviews 
with Josh Bartlett all about use cases of Thrivecart, little-known tricks with 
Thrivecart, what went into making it and how they decided what features to add, 
as well as insights into what’s coming with Thrivecart. People now know that 
we’re connected directly with the founder of Thrivecart and have insider insights 
into what’s coming with it. 

● The Funnel Breakdowns - This bonus is our case studies of all of the different 
funnels we’ve built over the years. It covers the steps of each sequence, the price 
points, and the most and least profitable funnels. These case studies show that we 
actually build funnels and sell products with Thrivecart as well as give the users 
insights into what’s been the most effective checkout funnel flow. 

● Additional Bonuses - We also added in some additional setup tutorials on how to 
get things dialed in with Thrivecart and some repurposed bonus interviews that 
teach some alternate ways people can easily create new products. 

 
So far, this bonus package has worked out pretty well for us. To date, since we started 

promoting Thrivecart in 2016, we’ve generated close to $½ million in sales and earned close to 
$¼ million in commissions from this one promotion alone. If you want to see our simple bonus 
page, you can actually find it here: http://getthrivecart.com/the-bonuses 
 

On the next page, you’ll see an example of a typical bonus page we make (Created with 
LeadPages). 
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The EGP 3-Phase Affiliate Marketing Blueprint 
 

Now that we’ve broken down a ton of the affiliate strategies that we’ve tested and we’ve 
broken down the exact thinking behind all of the bonuses that we create, I’d like to break down 
the exact blueprint that we follow to have such huge wins with affiliate marketing. We don’t go 
“all in” and use every single tactic for every single product that we promote. We ease our way in 
through three phases. We test the waters and, if we’re happy, we move to phase two. We turn the 
promotion into an evergreen promotion and if things go well, we move on to phase three, which 
is all about scaling up and really going “all in” on the promotion… Very few products make it to 
phase three but, the ones that do, typically generate an additional six-figures per year for our 
business. So let’s break down these three phases… 
 

Phase 1: Test The Waters 
 

In this first phase, we are just trying to figure out if this promo is going to be a good fit 
for us or not. It’s important for us to know how a handful of our existing subscribers react to the 
product promotion in addition to how well the sales process converts. If our customers 
overwhelmingly respond negatively to the promotion or if they don’t react at all, we know it’s 
probably not something we’re going to pursue at this time. Likewise, if we drive a lot of traffic to 
the offer but make far fewer sales than expected because the page doesn’t convert well, we’ll 
probably pass on the promotion until their marketing is dialed in a little bit better. 
 

We start by testing the promotion to a segment of our list. We might mail about the offer 
to just 1,000 or so subscribers. We’ll randomly pick this segment from our entire list. To do this, 
I might mail to everyone whose email address starts with “S”. If the segment isn’t large enough, 
I’ll add another letter in. I’ll repeat until I’m sending to about 1,000 people. It’s not the most 
technical way of doing things but it’s worked fine so far and gets us a seemingly random sample. 

 
If that test email does fairly well and we’re happy with the amount of sales, without even 

offering a bonus, we will create a bonus, using the bonus strategy we described earlier. We’ll 
essentially create a page inside LeadPages and list out the bonuses that we will be offering. We 
typically won’t create the bonuses until after we’ve finished this first phase of promotion. Since, 
we often offer some repurposed bonuses, we’ll make those available immediately and we’ll give 
a date for when the rest of the bonuses will be available. A typical bonus page for us consists of a 
video that explains why we like the product and discusses our bonuses, a button that links to our 
affiliate link, a bulleted list of the bonuses and the benefits of using those bonuses, and another 
call to action button at the end. 
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Once the bonus page is ready, we will do a 4-day promotion and send 5 emails. It looks 
like this: 

 
● Day 1: A personal story about us that ties to the product and gives them an aha - Link to 

bonus page. 
● Day 2: A case study or example use case for the product - Link to bonus page. 
● Day 3: Only send to the people who haven’t opened on day 1 or day 2 - Reuse the email 

that got the best click-through rate but change the subject link - Link to bonus page. 
● Day 4: Email 1: Scarcity based - Today's the last day - Remind them of a use-case - Mail 

directly to the affiliate link and list all of the bonuses directly in the email. 
● Day 4: Email 2: Final Notice - Remind them there's only a few hours left - Mail directly 

to affiliate link and list all of the bonuses in the email. (Sent in the evening) 
 

To round out our “testing the waters” phase, we’ll send out a broadcast to our PushCrew 
notification list and link them to our bonus page. It doesn’t drive a TON of traffic but it will 
generate a few additional clicks to the page. 
 

Phase 2: Evergreen The Promo 
 
Now that we’ve tested the waters and we know the promo converts well, it’s time to 

move on to phase 2, where we convert the one-time promo into an evergreen promo. We’re 
going to do a handful of things to ensure that traffic is consistently flowing to our bonuses and 
the offer. 

 
To start, we’re going to attempt to get the product creator on our podcast. Believe it or 

not, the podcast is an amazing way to build credibility for the product creator, pre-sell the 
product a little bit, and build awareness for both the product and our bonuses. Once we’ve 
recorded the interview and the podcast episode goes live, we’ll link to our bonus page and to our 
affiliate link directly from our shownotes page. We’ll then create a slide-in, using Thrive Leads, 
with a link to our bonus page. On these types of episodes, we’ll actually replace our standard 
email opt-in slide with an offer call-to-action slide-in. We’ll put an image related to the product 
on the slide-in as well as a big, bright, call to action button. Thrive Leads slide-ins don’t only 
have to be used for opt-ins. 

 
We will also create a KST post on our blog. We’ll write a tutorial post that explains how 

to do something really cool but requires the product we’re promoting to complete. It would be a 
tutorial that’s easy to follow along with and there’s a good payoff at the end if you complete all 
of the steps. However, one of the key steps to completing the tutorial requires the product. This 
opens a loop for readers that can only be closed after purchasing and they work extremely well. 
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The next piece to our evergreen promo is an automated webinar. We will create a 

webinar that we can drive Facebook ad traffic to that promotes the product. Since we mostly 
focus on promoting marketing software, we typically do walk-through type videos. We’ll 
demonstrate how we use the product, show off some cool features, and give people some 
additional use cases for the product so that it appeals to the most amount of people. At the end of 
the webinar, we’ll share our affiliate link, give a breakdown of all of the additional bonuses 
we’re throwing in, and then give another final call to action to go to our affiliate link. However, 
if the product creator already has an existing webinar that’s working well, we’ll typically opt to 
create a mock co-hosted webinar instead. We’ve played with all types of webinars, those two 
seem to be the quickest for us to build and deploy. We’ll load the webinar into Easy Webinar or 
Clickfunnels and start driving traffic to it. 

 
For this phase, we solely rely on Facebook ad traffic. Our first ad will retarget anyone 

who viewed our shownotes page with the product creator and anyone who viewed our KST blog 
post. These people are already slightly indoctrinated into what the product and the product 
creator are about. Those are our lowest hanging fruit targets. We’ll then try to find some cold 
audiences that are relevant. If we’re promoting marketing software, we’ll target people who use 
other complimentary marketing tools. For example, people who use an autoresponder like 
Aweber or GetResponse are also probably likely to need a checkout platform like Thrivecart. 
We’ll test a bunch of cold audience targets with small budgets ($10/day each) and, when we find 
winners, we’ll scale those up and turn off the losers. 

 
Finally, we’ll create another retargeting campaign that specifically targets people who 

registered for the webinar but did not purchase the product. These ads will drive people back to 
our bonus page that we created earlier. They either didn’t watch the webinar because they didn’t 
have time or they watched the webinar but weren’t sold. So we’ll drive them to a page where 
they can see a quick overview of everything they’d get and all of the bonuses, without having to 
sit through a whole webinar. We call these our “cleanup crew” ads and they actually account for 
more than 50% of our sales on affiliate products. 

 
Most of the promotions that we do end here after phase two. These products now have 

evergreen promotions that will create new sales fairly consistently. Just doing this phase can 
realistically add an additional four-figures per month in profit to any business. 

 
Phase 3: Go “All In” 
 
Very few products that we promote actually make it to phase three. There’s been maybe 

three products ever that we’ve gone “all in” on. When I say “we go all in,” I mean we basically 
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treat these products like we would if we had created them ourselves. We build very large selling 
systems around them so that they generate as much revenue, if not more, than any product we’d 
create ourselves. 

 
In phase three, we’ll actually purchase a new domain name related to the product we’re 

promoting because we’re about to build our own website and our own blog around the product. 
For example, we own GetThrivecart.com to promote Thrivecart and we had EasyVideoSuite.net 
when we were promoting Easy Video Suite. Quick disclaimer: be sure to check that it’s within 
the product creator’s terms to use their brand name in your marketing and be sure to get 
permission from the product creator. We have run into products in the past that do not allow you 
to use their brand in your domain. Just be aware of this and have open communication with the 
product creator or the affiliate manager for the product. 

 
Once we have our domain name, we’ll install WordPress and create a blog around the 

product. We’ll either create content ourselves or hire a writer to create content for us around the 
product. Again, we mostly promote software so we’ll share a lot of software tutorials, tips on 
using the software, posts that compare this software to its competitors, KSTs, curated list posts, 
and videos related to the product. We go above and beyond at creating valuable content that 
people might be searching for that could help lead them to this product. Eventually these posts 
will rank in the search engines for your keywords and the product name. You can mail your list 
about these posts, and they are great free content to share on social media that will drive people 
back to your site (and onto your retargeting lists). We’ll also repurpose all of this content to 
places like Medium, LinkedIn Pulse, WordPress.com, Tumblr, Slideshare, and any other free 
platform we can put it on to generate some extra eyeballs to the content. 

 
Once our blog is online, we’ll add Thrive Leads to it and set up slide-in opt-ins forms on 

all of the posts. We’ll get people to opt-in for a relevant cheat sheet or free video around the 
product. This allows us to start building a list of people that we know have an interest in the 
product and to create an automated email followup sequence that works for us to make sales of 
the product every single day. 

 
Along with our blog content, we’ll create tutorial and walkthrough videos to post on 

places like YouTube and Vimeo. People are often searching for the product on video sites as 
well to get more info and sneak peeks into the tool. These videos get content in front of people in 
places that they’re already looking. 

 
We’ll create a Facebook group around the product as well. We want to be seen as leaders 

around the product that we’re promoting. When people have questions about the product, we 
want to be the names that come to mind and our community to be the first place they think to 
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check in and ask. Our Facebook groups create this. They also give us another place to share our 
affiliate link, our bonus page link, our videos, our blog posts, and help overcome objections that 
will lead to the sale. 

 
Finally, we’ll turn on some Google ads. Right now, we really only use two ad types. We 

use search ads, where our ads show up when people search for keywords that we choose, and we 
use display ads on a retargeting basis only. Once people land on our site once, they’ll start seeing 
our banner ads everywhere. We don’t recommend driving Google ad traffic directly to an 
affiliate link. Although it doesn’t say in their policies that you can’t drive directly to an affiliate 
link, I’ve heard of people getting their account shut down for doing it. So it’s probably best to 
avoid it. Instead, drive traffic to your content pages on your blog. We do ultra simple targeting 
with Google. We show our ads to people who search the name of the product itself and to people 
who search for the three or four largest competitors to the product that we’re promoting. People 
searching for the product name will go to our bonus page and people searching for a competitor 
will go to a blog post where we compare our product with the competitors… That’s it. It’s simple 
but effective. 

 
Keep in mind, we still have our automated webinar running from phase two. We still 

have our podcast episode floating around as well. All of our new content pieces are bringing new 
people to our site and building up our retargeting pixels. More and more people will start seeing 
our retargeting ads and the strategy starts to snowball fairly quickly. However, it’s tough to 
build, it’s time consuming, it costs money to run, and typically the sales funnel is out of your 
control because it was built by someone else. It can be super profitable,, but all of those 
downsides are the reason we do this with only a handful of products 

 
Here’s a few other (advanced) strategies we experiment with when we go all in: 

● Retarget people to an ad that starts a chatbot sequence. Handle objections through 
the chat and use a live person to close the sale. 

● Add the 4-day email sequence from phase one into your followup for people who 
opt-in on your blog. Use Deadline Funnel to make the countdown scarcity 
evergreen. 

● Ask the product creator to add your Facebook and Google conversion pixels to 
their success page so that you can optimize your ads for conversion. 

● Purchase banner ad space on relevant websites and forums and link to the bonus 
page. 

● Partner with others on creating the bonus package and mail both your list and 
theirs. Split the commissions that are generated. 

● Offer a done-for-you setup of the tool when someone buys through your link and 
then outsource the work. 

- 28 - 
 

www.egpletter.com  Copyright 2020, Evergreen Profits, LLC, All Rights Reserved 



 
 --  The Evergreen Profits Letter   -- 

 

● YouTube ads with product reviews and walkthroughs (we’re still learning this one 
- we definitely don’t have this dialed in yet). 

 
And that’s about it. That’s what WE do when we promote affiliate products. We don’t 

half-ass any promotions. We take the testing seriously, we take the bonuses seriously, we take 
the marketing seriously and we truly treat products as if they were our own. It can be a lot of 
work, but once built, they can be super profitable and rewardingly passive. 
 

The Trick That Will Make Life Easier  
And Pad Your Pockets 

 
“Hey, let’s try that new Facebook ad strategy that sends people to a webinar using a 

square video!”... 
 

“Whoa… Amazon looks cool. Let’s test out selling some products on there and get in the 
ecommerce world.”... 
 

“Hmm, I saw a guy on Facebook say he’s CRUSHING it by selling low-ticket continuity 
offers. We should see if we can do the same thing.” 
 

Does this sound familiar? Do you find yourself bouncing from idea to idea, new business 
model to new business model? 
 

This runs RAMPANT in the online marketing space and it’s probably one of the quickest 
killers of anyone who is just starting out. It can also kill businesses that have been around for 
years. That’s the scary part. 
 

So, how can someone who seems like they are fresh into business end up doing really 
well on launching her piece of software or consulting business? More often than not, they have 
decided to go ALL IN. 
 

When I say go all in, I mean they have decided that their one thing (maybe two things) 
are what they should be focusing on. They have typically done their market research, competitor 
analysis, figured out who their target prospect is, and figured out the marketing strategy that will 
get 80% of their customers with 20% of their effort. 
 

Yep, it’s work. Sorry to break it to ya! But those of us who decide to do this “boring” 
work will benefit in spades.  
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Spades I tell ya! 

 
Matt and I recently were invited to attend a small mastermind/event by Todd Brown. He 

made it very clear in his training that the majority of online marketing “entrepreneurs” don’t do 
the necessary work. Most will jump right into action with an idea that they think is solid and that 
people will love. But the unfortunate thing is that most of the time, their launch will never catch 
attention and will flop because they weren’t able to speak to their audience and present a REAL 
solution to their problems/needs/wants/desires. 
 

Hint: What you should take away here (this was my big takeaway from Todd’s event), is 
that if you choose to do even slightly more work than your competitors, you will win. If you pair 
up your research, figure out your best path, and apply marketing strategies like we outline in 
these EGP Letters… 
 

YOU WILL WIN. 
 

I have absolutely no doubt in my mind. But, the problem is that we all want that quick hit 
of excitement, that rush, that feeling of something fresh. The funny thing is that you can get these 
same feelings if you choose to go DEEP into what you know will win. When you go deep into 
making your product/service/solution/offer the absolute best in the market, that’s when you’ll 
experience all of the excitement you’ll need. And you’ll be making more money. 
 

So here’s a quick story without getting too long (you might have heard Matt and I say 
this before)... 
 

For about 5 years, we worked on and off with each other as business partners. We tried 
way too many marketing tactics without ever figuring out a business model and offer that we 
could really get behind. We never did the homework of researching everything I mentioned 
above.  
 

We paid the price… dearly. 
 

We found ourselves having big wins and then really big lows. Once we were on top of 
the wave, it’d immediately come crashing down. This was because we didn’t have focus. That’s 
it. 
 

Here are a few quotes that should leave an impact on you: 
 

- 30 - 
 

www.egpletter.com  Copyright 2020, Evergreen Profits, LLC, All Rights Reserved 



 
 --  The Evergreen Profits Letter   -- 

 

“The difference between successful people and very successful people is that very 
successful people will say ‘no’ to almost everything” - Warren Buffett 

 
“The successful warrior is the average man, with laser-like focus.” - Bruce Lee 

 
“Games are won by players who focus on the playing field - not by those whose eyes are 
glued to the scoreboard.” - Another one from Mr. Buffett 

 
I used to be business partners with Amish Shah. He’s responsible for launching a 

software product and produced revenues of over $8 million in 14 days. He also has landed 
himself on the Inc. 500 list twice (while he was in his 30’s). He used to tell me this all the time… 
 

“There are two types of things you should be focused on: your NOW business (one that 
will cover your bills and overhead now) and your FUTURE business (the one that you see really 
scaling and knowing it’ll take time and more work).”  
 

And that’s exactly what Matt and I have chosen to do with our company, Evergreen 
Profits. Our business model is simple and we’re more profitable than ever. It all came down to 
doing the researching, knowing what we are passionate about, what best suits our superpowers, 
and deciding on just TWO focuses. 
 

Our two focuses are these: 
● Grow the Evergreen Profits Letter subscriber base (we are aiming for 1,000 

subscribers by the end of 2017). 
● Promote three affiliate products that we fully get behind (each will produce at 

least $30,000 per month to us). 
 

That’s it. We don’t want to do any more than that. 
 

Since we’ve made this shift in our business, we’ve actually had more people than ever 
refer potential consulting clients to us. We’ve been offered monthly retainers of $5k-$15k per 
month to do this work, but we’ve declined them all. 
 

Don’t get me wrong, it’s hard as hell to say no to them! We want to genuinely help (and 
we still do… just for no fee), but we know where our focus is. We’ve learned to say no to things 
that divert us from our chosen path of focus and it’s paying off. Opportunities will always come. 
 

The more and more we say no, the clearer and clearer our vision and focus is becoming. 
And at the end of the day, the more and more money we are making. 
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You can do the same and I challenge you to find your focus. Act on this today and don’t 

look back. Enjoy the peace of mind and financial benefits that come with it! 
 
 

 
 

We appreciate ya! 

Matt Wolfe & Joe Fier 
 

Disclaimer 
All material contained within this letter is the copyrighted work of the authors. This material may not be republished, repurposed, redistributed, or transmitted in any form without written 
consent from the authors. You do not have any resale or redistribution rights of this material. 
 
Any income claims or examples are from the authors’ own personal experiences. No guarantees are made of your personal success using this material. The material was current at the time of 
publication, however, no guarantees are made that any of these tactics or strategies will continue to work forever. Changes to services mentioned, changes to laws, and changes to the 
ever-evolving internet may render some strategies obsolete at some point. 
 
This publication is for entertainment and research purposes only. It is not intended as legal or financial advice. Under no circumstances will the publishers be held liable for any damages as a 
result of using any of the tactics or strategies contained within. 
 
Some URLs and websites mentioned are affiliate links. We may receive compensation if you sign up through one of these links. We use and stand by every product we promote and this does 
not affect the cost that you pay for the product. 
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